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Value Chain of Higher Education
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The Prospective Student Perspective
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The Parent Perspective
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The Alumni Perspective

Alumni Event Ranking:
Last Year’s Event Attendance vs. Next Year’s Event Preference

Rank Last Year Attendance Rank Next Year Preference Position
#1 Athletic events #1 Regional alumni events "‘
#2 Campus visits #2 Athletic events “
#3 Regional alumni events #3 Networking events "‘
#4 Reunions #4 Professional seminars "‘
#5 Homecoming #5 Career development for current students "‘
#6 Networking events #6 Faculty lectures or webinars S B
#7 Recruitment of prospective students #7 Reunions ‘v
#8 Career development for current students #8 Campus visits ‘v
#9 Volunteer activities #9 Recruitment of prospective students ‘v

#10 University-sponsored conference #10 Volunteer activities “
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Choose from the following options to begin searching for colleges of interest to you by:
P” College Location | &7 Typeof College | 9 MyAreaofinterest | i Popular Criteria
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As Student Loan Debt Increases, Likelihood to
Say “Cost Exceeds Value” Increases
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Thank you.

Mark R. Nemec, Ph.D.
President & CEO
mnemec@eduventures.com

u @marknemec
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